
The Problem: An Outdated Law Being
Weaponized Against Californians
California businesses and community organizations are being 
targeted under a 1960s-era wiretapping law—the California Invasion 
of Privacy Act (CIPA). Written decades before websites, mobile 
devices, analytics tools, or online customer interactions existed, CIPA 
no longer refl ects how modern commerce or communication works.

For many years, predatory billboard attorneys have been exploiting 
this outdated statute to fi le hundreds of “gotcha” lawsuits against 
organizations in your community simply for using basic, everyday 
online tools. This behavior has increased in recent years with more 
frivolous lawsuits hurting the California economy.

Targets include:
•  Small and family-owned businesses
•  Nonprofi ts, foodbanks, and churches
•  Community organizations
•  Local news outlets

These lawsuits are not about protecting consumers. They are about 
extracting settlements.

What This Means for California Businesses
Organizations have been increasingly receiving “pay up or get sued” 
demand letters over the last several years and were threatened with 
millions of dollars in potential liability for using standard website 
features such as:
•  Website analytics
•  Customer chat tools
•  Basic site functionality and tracking

Even businesses doing nothing wrong are forced to choose between 
costly litigation or settling just to survive. Many that settle are hit 
again shortly after—sometimes by a di� erent law fi rm.

The risks are real:
•  Businesses face serious fi nancial harm or closure
•  Costs rise even for compliant organizations

Why Lawsuit Abuse Raises Costs for Everyone
Regardless of the outcome of these suits, when businesses, 
nonprofi ts, or service providers are forced to absorb massive 
legal costs:
•  Those costs get passed on to customers
•  Prices rise across the economy
•  Community services shrink

Lawsuit abuse quietly fuels California’s a� ordability crisis and has 
been the hidden part of the “California Tax.” There is no way to 
contain the damage—it spreads to everyone.

This Has Nothing to Do with Privacy Protection
California already has a strong, modern privacy framework: the 
California Consumer Privacy Act (CCPA). The CCPA works alongside 
existing modern privacy laws, like HIPAA and GLBA, protecting the 
full scope of consumer data. These laws were designed specifi cally to 
regulate modern data use, protect consumers transparently, and give 
organizations clear rules to follow.

Instead of using these modern laws, billboard lawyers are reviving 
a 60-year-old wiretapping statute to manufacture lawsuits—even 
against organizations that fully comply with today’s privacy 
standards.

The Real-World Consequences
The impact of CIPA abuse is visible across California:
• Higher prices for goods and services
• Sta�  reductions and hiring freezes
• Strained nonprofi ts, churches, and food banks
• Fewer local news outlets
• Increased pressure on already overburdened courts

At a time when California faces a major budget defi cit, encouraging 
more litigation only makes the economic situation worse.

The Path Forward: Tell the Legislature We 
Must Reform CIPA, and it starts with SB 690 
Reforming CIPA means:
• Aligning privacy enforcement with modern law and technology
• Stopping predatory and frivolous lawsuits
• Protecting consumers without driving up costs
• Preserving access to essential services and community institutions

A common-sense update—supported by Reform CIPA—can restore 
balance, keep strong consumer protections in place, and stop lawsuit 
abuse from making life more expensive for Californians.

Bottom Line
Californians deserve:
• Privacy laws that refl ect today’s digital reality
• A legal system that protects people—not lawsuit shakedowns
• Policies that lower costs instead of driving them higher

Reform CIPA.
Protect Californians.
Visit ReformCIPA.com for more information
and to join our coalition.

Stop Lawsuit Abuse 
That’s Driving Up Costs


